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From the Editor's Desk

Dear Cadilians,

023 ushers in new a beginning, brings in hope for a better

tomorrow knowing year 2022 ended in a glorious manner.

As a practice, year 2022 ended with the Business Budget
Meet whereby business operations were evaluated and planning
was undertaken for the forth-coming year. The declarant is out -
with the market bound to grow, we are highly aspirational and
well-equipped. We are looking forward to FY2023 with vigor and
determination, where our resolve is to build a roadmap to
become the Créeme de la Créme of the pharma ecosystem. And as
we burn the midnight oil to achieve that, we must strive for an
equilibrium in both codependent aspects (i.e.) business and
internal processes, so that no amount of challenges can derail us.

To ensure that our organization can undergo this successful
transformation, we have put together a team of leaders with a
wealth of experience in leading change and transformation
within the organization. We are confident that this would
synergize us to emerge stronger, positioning us for success.
Pharma Cadilians are a close-knit and welcoming bunch, who
eagerly help the new joiners acclimatize, understand our core
values, and contribute to its growth in many ways.

Further, in this issue of Cadilogue, our panel of authors (new
joiners) intrigue you with excerpts from the Business Budget
Meet, Stories of inspiration, sporting events, and achievers from
different campuses. While the overall content remains the same,
we have decided to rechristen it to suit the narrative. In the
section, what makes Cadila Pharmaceuticals a great place to
work, one of our very own Pharma Cadilian, shares light on what
exactly made this global organization a great place to work, and
in the literary section, our mascots of art and literature pour their
hearts out with their poetry and lenses.

Come! Embark on a journey filled with momentous occasions.
Come embrace Cadiverse...

Thank you!
Corporate Communications
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pill can save lives, a pill offers
hope, a pill brings joy to the

incumbent and to his family, friends.

The very discovery and existence of
such a miracle, gives us
goosebumps. Cadila
Pharmaceuticals, a legacy brand
which manufactures and markets
affordable drugs is one such
organization among a plethora of
players (both domestic and foreign)
who have bet big on the changing
Indian healthcare requirements,
keeping in mind our burgeoning
population of 1.3 billion.

The Indian pharmaceutical industry
is at the cusp of a transition, one
that would see growth, considering

Cover Story
Budget Meet
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past performance
of 10% YOY from
2019-2022. This
continuous growth
can be attributed to
the ever-changing
lifestyle of Indian
population as well as
gradual movement of
large section of population
from rural to urban cities. A
lifestyle change has also brought
about recurring and newer lifestyle
disorders respectively which were
unheard of a few years back. This
phenomenon is going to continue in
the near future as India is a young
nation whose disposable income is
witnessing a considerable rise.

Together, Let's Win
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Budget Meet

While the therapy areas remain
same, the focus of major
organizations including Cadila
Pharmaceuticals has shifted
towards Gastroentology,
Diabetogy, Anti-Infective,
Dermatology, Gynaecology &
Cardiology. The battle lines across
the therapy areas by various
players have been drawn, the
armory is ready, it's time to play
and play_hard;-knowing that a
lackluster effort shall only help us
in-deviating-from our core
philosophy of ‘The Care
Continues..."

Keeping the above context in
mind, the theme for this year's
Annual Budget Meet was

collectively defined as Play2Win.

Play2Win

Annual Budget Meet; a meet to
track progress, a meet to unfurl
the strategy for the coming year,
a meet to un-learn and learn
was held in the city of Taj Mahal
viz. Agra.

Annual Budget Meet, important as ¢

the name sounds was attended by
Senior Leaders of the various
Divisions, Leaders of various
Departments as well as the
frontline sales warriors pan India
(Sales Managers & above).

Shri. Rajiv Modi (Chairman & MD)
Cadila Pharmaceuticals Ltd.; also
took time off from this his busy
schedule to grace the meet and
interact with the members
present digitally.

In his interaction with the seated
audience, Shri. Rajiv Modi, welcomed
all the Pharma Cadilians and thanked
them for their hard-work and
dedication for the year gone by. As his
speech flowed smoothly, Shri. Modi
crisply stated his vision viz. ‘Bringing
back the lost glory of Cadila’
and making ‘Cadila Pharmaceuticals,
a performance centric
organization’. He also stressed on
the importance of finer aspects that
shall enable his vision taking shape
including regular meeting with
customers, KOL's, conducting/
participating in various events, re-
establishing the customer connect
pan India and launching of more
brands in the targeted therapeutic
area. With leaders and their
respective teams undertaking the
above aspects, not only shall our
heritage product brands grow but this
will also make the legacy corporate
brand, Cadila Pharmaceuticals

stand out. 99
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The theme which was meant to
set the tone for the next 3 (three)
days was launched with a bang.
A curated video was shown to the
audience, featuring famous
athletes across sports who have
pushed their limits. Their resolve,
perseverance, and hard work had
not only helped their team to win
but also win accolades for
themselves. The sweet smell of
winning was also displayed by
their emotions as exhibited in the
2-minute-long video.

Lastly, the curated video truly
enthralled everyone and ignited a
burning spirit among our

frontline warriors. e
With the theme unveiled, it
was time for our stalwarts
across departments to take the
center stage and present the
business course for the coming
year and the future.

Marketing & Sales

Mr. Jawed Zia
(CEO-Branded Strategic Business Unit)
Solution exists, one just needs to

consistently and strategically work

on set principles with discipline.
Keeping this philosophy in mind,
Mr. Jawed Zia, apart from the
customary business updates,

| Y
L W

LN \ \ JSUS
\ ¥

stressed on the importance of
portfolio balancing, building strong
brands considering that large
percentage of our business is
contributed by selected heritage
brands. He also highlighted the
need to have stronger internal
processes, a disciplined way of
working, focus on customer
relationships across channels,
KOL's as well as reaping early
movers advantage on
the new product
launches across
therapy areas.

Budget Meet

Mr. Girdhar Balwani
(Independent Director)

The words ‘Success’ and ‘Winning’
has a lot of weight attached to it.
Behind every success and winning,
is a story of discipline, resolve,
perseverance, etc. Experienced as
he is, Mr. Balwani in his
presentation ‘Tenets of Success’
highlighted that ‘winning or ‘losing’
is a matter of human mindset. He
also laid out the importance of
having big dreams, the role of
luck in success, setting
achievable goals and executing
% them, being open to
opportunities, having a strong

I self-belief and that winning is
"} always a function of smooth

teamwork.
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Budget Meet

With the passing of time it
was well established among
the audience that "Winning
Consistently” is the new
mantra. However, the 'HOW’
was yet to be answered. ..

Mr. Suresh Gupta (President)

What makes a winner, what
characteristics should a winner
exhibit...

It is said that ‘common sense is
most.uncommon’ and Mr. Gupta,
during-his time on the dais talked
about common aspects in our
everyday life viz. responsibility,
commitment, accepting a mistake
without an excuse, and looking at
possibilities that are the very
characteristics a leader should
exhibit. To make the interaction
inspiring, he talked about
challenged people who have
become winners through self-
determination and belief. He also
emphasized the 5D’s of a winning
mindset and that winning is a

team effort, when achieved the
emotions are long cherished and
remembered.

Support Functions

Winning requires execution, and
execution demands varied tools,
just like soldiers in combat require
arms and ammunition. In view of
executing the overall theme
Play2Win, various support
functions which offer arms and
ammunition thereby enabling our
front-line warriors to win in the
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battlefield also presented their
strategies and offerings for the
coming year. The support
functions included Strategy,
Human Resources, Finance and
New Product Development
and Medical Affairs.

This meet and interaction with the
senior leaders including Shri. Rajiv
Modi not only helped our front-line
warriors to understand the overall
mission of the organization but also
helped them learn the various tools
required to implement the same at

the grass-roots level. It now rests
upon our front-line leaders and their
respective teams to lead, take the
market by storm thereby ensuring
that ‘The Care, Continues...’

losing the Annual Budget

Meet were invaluable
insights shared by external
speaker Mr. Rajeev Dubey who
talked about the various
qualities required to be a
Leader of Tomorrow,
considering we are now
living in the New Normal.




Great Place to Work

Cadila Pharmaceuticals Ltd.

What makes Cadila a GPTW?

Responsibility, towards employees
and the society in general has
been a hallmark of Cadila
Pharmaceuticals Ltd. Curating an
employee friendly environment,
which encourages Pharma Cadilians
to thrive and thereby leading to
enhanced productivity is one of the
many values of this organization.
Cadila Pharmaceuticals Ltd., one of
India’s oldest and respected
multinational has always been a
Great Place to Work.

Let's hear from Mr. Jignesh H
Jobanputra (ISBU) an experience
seeker explain why the House of
Cadila is one of the revered
employers?

Mr. Jignesh H Jobanputra
(ISBU)

Thank you for
the opportunity
of being featured
in this space!
Before | chip in
my perspective,
allow me to
introduce myself. People fondly
address me as Jigneshbhai. My
corporate career spans over two
decades with organizations like
Abbott India, Zydus Healthcare,
Kopran Ltd, and Cadila
Pharmaceuticals (of course), and

| have had the longest association
with Cadila. Having seen a myriad of
organizations, their cultures, and their
philosophies, | can confidently say,
that no other organization expands
your horizons as Cadila does!

| began working with Cadila
Pharmaceuticals Ltd. in the year
2015 and have had the good fortune
to be considered for a varied
position across divisions. | have worn
many hats, starting from institutional
business to managing the
international markets for Cadila

today. Throughout my journey, | had
a massive support system and | am
very grateful for it. The HR team, for
identified my skill set and placed me
amongst the right set of people who
further nurtured and groomed me
into the professional that | am today.
Many thanks to the management
and my managers who fostered an
environment that promotes
innovation and spurs growth and my
colleagues who were always
supportive of my thought process.
1
“Having seen a myriad of
organizations, their culture
and their philosophies, I can
confidently say, that no
organization expands your
horizons like Cadila does!”
1
Whether | was in charge of the
COO0's dream project, "IAMICON, "
revitalizing the "Magfam" division
or the opportunity to launch the
prestigious "Garvi Gujarat" project
in the state, to being the Head of the
Department of Evanext and
eventually managing the
international markets my
fundamentals always remain
constant to this day. | guess, that is
what helped me climb up the ladder-

1. People Connect - | have
developed a strong connection with
people in general — business or not. |
listened to and addressed their
issues. As a result, | was able to build
a network of professionals, who
were always out there for me.

2. Right Person for the Right
Job reduces Attrition —This may
seem like a stretch but it holds in the
long run and leads to a happier
workspace with better outcomes and
lesser attrition. | am grateful to the
HR team, who viewed it as a

strength and helped in the process,
notwithstanding my idiosyncrasy.

3. Right Doctor for the Right
Product - There are no wrong
products. Their potential can be
realized only if they are endorsed by
the right doctors. This ensures return
on investment and helps in
achieving targets.
1
“Real success comes from
looking beyond what's
defined and that is how you
outgrow your previous self.”
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4. Connecting to the
overarching Vision - If people
have context, and are made aware
of the expected outcome and the
overall vision of a task assigned
to them, they become innovative.
Don't be superfluous though.

5. Empowerment - This is very
crucial. You assign work factoring in
all of the above and then let them
be. Micromanagement is dangerous
and can be counterproductive.

The process of my career
progression was organic or let's just
say that one thing led to another
and the outcome coupled with good
intentions forged a way for these
qualities to develop. When HR
recognized me and | made the
departmental/division/role
transitions, | did have initial
inhibitions but the support extended
by Pharma Cadilians made

it possible.

I'thank Cadila for entrusting me
with such worthy responsibilities
and believing in my abilities

Always Grateful
Jignesh Jobanputra



Know your Campus

Campus Infrastructure

A world class infrastructure, at Corporate Campus and at the
various manufacturing facilities across locations is aimed at
making the time spent of employees across locations smooth, hassle
free and productive. While the corporate campus provides a gamut
of facilities, our manufacturing facilities offer employees a safe,
hygienic and healthy working environment.

Employees across functions segregated by virtue of concrete blocks
connect with each other at the 200+ seater food court, fondly called
as Thali. Here, employees can enjoy finger licking food while
engaging in healthy conversations. For individuals who primarily use
their right brain, ‘shades’ under ample greenery comes to the rescue.

For the sports enthusiast and fitness freak; sports courts, swimming
pool and a well-equipped gymnasium acts as a stress buster.

Departments which make the organization move are housed under brick clad buildings named after powerful
kings and regions of ancient India.

Building Name Ground Floor 1st Floor 2nd Floor

Janak Corporate Communications Procurement NA

Shivaji Taxation & Salary BSBU*** NA

Ashoka Project Finance & Other Depts. | ISBU* ISBU

Vikramaditya Finance CSBU™* NA

Chandragupt Collaboration Legal Projects

Ranapratap Purchase Human Resources NA

Magadha Marketing Information Technology Marketing
& Marketing

i
— International Strategic Business Unit Gy o o
CSBU — Chemical Strategic Business Unit
***BSBU — Branded Strategic Business Unit




International News

Spreading Wings across the Globe

he quest to make medicines affordable and available across the
globe had lead Cadila Pharmaceuticals to expand horizons and have
its presence across major markets of the world. Expansion across
geographies is a continuous process and the pharmaceutical major
remains steadfast in the underlying philosophy as was
laid by Shri. l.A. Modi.

Our international operations in the past few months has seen robust
activities - in terms opening of new channel in Europe, product
introductions in new markets, business expansion in the existing markets
as well as entry into newer markets.

New Channel Development in Europe

With a focus to be at arm’s length from end consumers,

Cadila Pharmaceuticals has re-invented its go-to-market strategy and
shall now directly interact with the pharmacists. This shall not only
increase penetration levels but also enable pharmacists to stock quality
medicines at affordable prices. To evaluate the effectiveness of the
above strategy, Cadila Pharmaceuticals shall first be targeting the
pharmacists in United Kingdom (UK) followed by other markets of
Europe. To up the offerings to pharmacists, Cadila Pharmaceuticals shall
also be introducing herbal range of medicines in UK followed by other
European markets.

Launch of Rabeloc IV in Philippines
Rabeloc IV, an innovator and power
brand for treating gastrointestinal
conditions as a proton pump inhibitor
(PPI) has been introduced in the
Philippines in collaboration with our
business partner Biocare Lifesciences Inc.
With this introduction, the shade of
Rabeloc IV extends across multiple
countries. Rabeloc IV which is superior to
other PPI's (backed by clinical studies)
was launched at the 25th PCP
Convention in the presence of

Dr. Jose D. Sollano Jr who discussed
clinical practices and usage of
Rabeprazole (Rabeloc IV) in current
practice.




International News

Spreading Wings across the Globe
-

Launch of Cadiphen H (Lozenges)

in Zambia

Zambia, a big nation with a population of 1.95
Cr (2021) gets Cadiphen H (in Lozenges format)
a medicine, which eases chest congestion,
common cold and cough. This launch has
empowered the south central African nation to
roar and make its voice heard.

Participation at CPHI Worldwide

New business development across regions forms a
crucial part of international business expansion. In
view of this, Cadila Pharmaceuticals, had
participated in Convention of Pharmaceutical
Ingredients (CPHI) Worldwide in Frankfurt, Germany.
CPHI Worldwide is the go to platform for global
pharmaceutical manufacturers to showcase their
offerings among buyers who arrive from various
parts of the globe. Our presence, supported by
quality offerings at right cost drew tremendous
response from the visitors. Here, we not only made
new alliances but also renewed existing ones.

Developing Business Relationships

In our endeavor to diversify the umbrella of ‘Care’ in

Uzbekistan and Russia, representatives from the

pharma major had fruitful discussions with key

Government personnel of respective nations; details

of which are highlighted below —

@ Our Corporate Affairs team met with his
excellency, Mr. Dilshod Akhatov, Ambassador of
the Republic of Uzbekistan to India and Mr.
Imom, Trade Commissioner of Uzbekistan
Embassy. The meeting with the esteemed guests
centered around business expansion in
Uzbekistan. Further, Mr. Raj Prakash Vyas,
President — Corporate Affairs also discussed
about setting up the first pharmaceutical
formulation manufacturing plant at Andijan
Region of Uzbekistan along with a review of the
end-to-end approval processes and the
possibility of fast tracking them.

@ The team also met with Hon’ble Mr. Andrey
Yurievich Belyaninov, Secretary General, Eurasian
Peoples’ Assembly, Russia to discuss about
business diversification in Russia. Cadila
Pharmaceuticals formally presented a Letter of
Intent (LOI) highlighting its resolve and
commitment.



World
Vitamin D Day

Indians in general have a low
Vitamin D level in their body.
Cadila Pharmaceuticals, the
manufacturers of Calcirol,
organized informative sessions
with leading Doctors across the
country to raise the awareness
towards the importance of right
amount of Vitamin D levels in
human body. Team Magfam also
organized Vitamin D tests for
employees followed by
awareness workshop by a
leading physician

Dr. B.K Abhichandani.

News Capsules

Interactive Sessions

Participation in
Prochemist
Trade Fair

Newgen-Nuvision (the division
which markets generic drugs)
participated in Prochemist Trade
Fair which was organized in
Pune. The trade fair saw more
than 1000 retailers, a critical
member in our channel structure
participate and visit our Stall.
During the interaction, our team
explained the various offerings
which is essential to push the
various brands.

Indo Oncology Summit,
Bhulbaneshwar

At the Indo Oncology Summit in association
with Templecity Onco Club, Bhubaneshwar,

Mr. Bakulesh Khamar, Executive Director
(Research), Cadila Pharmaceuticals Ltd.,
presented a scientific session titled 'Emerging
Evidence of Immuno Modulators Lung Cancer
(Mycidac-C)'. The session which was also
attended by Mr. Biswarupa (ABM) and

Mr. Ujjwal Parekh (Marketing Head - Oncology),
received a thundering appreciation from leading
Oncologists present from across India.
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News Capsules

Interactive Sessions

Industrial Visit by Indrashil
University Students

As part of the academic curriculum, students from the Dept. of
Computer Science & Engineering visited Tops Technologies, Ahmedabad
and had a fruitful interaction with the organization representatives.
Their interaction was directed towards understanding the various start-
up opportunities in the field of Computer Science and Engineering.
Curious minds also got an exposure in the manner corporate houses
work, how the industry and market is shaping up etc.

Rajeev Chandrasekhar
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Recognition at Cll Session

The Gujarat wing of Confederation
of Indian Industries (Cll) organized
an interactive session in the manner
Industry and Government can

a

collaborate to support and
strengthen start-ups and how
digitization can help in the overall
economic development of the
country. The session was presided
by Shri Rajeev Chandrasekhar,
Hon'ble Minister of State for Skill
Development and
Entrepreneurship and for
Electronics and Information
Technology and Mr. Hiranmay
Mahanta, CEO of I-Hub, Gujarat
Government. During the session,
Cadila Pharmaceuticals received
immense support, appreciation
and recognition towards its
contribution for I-Hub start-up
initiative.
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A Vision Bears Fruit

The Pronto Consult Consumer
Awards which aims at
recognizing excellence in
healthcare awarded brand Esiloc
with ‘Champion of the Year'
under the category of new
introductions. Mr. Abhinav
Sharma - Marketing Head,
Magfam received the award and
thanked Doctors and patients for
developing unprecedented trust
and faith in the brand in just 18
months, since launch.



Special Feature
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Redefining Herbal Care

n a world where we are constantly

bombarded with synthetic chemicals
and processed foods, it is refreshing to
know that there is an alternative form
of medicine that is completely natural
and has been around for centuries.
Ayurveda is a comprehensive system
of medicine that has its roots in
ancient India. The word Ayurveda
comes from the Sanskrit words "ayus"
and "veda," which mean "life" and
“knowledge, " respectively. Ayurveda is
based on the belief that all beings are
made up of five elements: air, water,
fire, earth, and space. Each element is
associated with a certain type of
energy, and these energies are in
constant flux. Ayurveda strives to
maintain balance within the body by
using dietary and lifestyle
recommendations, as well as natural
herbs and remedies.

In Hindu history, Ayurveda is credited
to Dhanvantari, the ‘Gods' physician,
who learned it from Brahma, one of
the Trinity. A section of Atharvaveda
contains its earliest concepts. Many
academics believe that Ayurveda is
the earliest kind of medicine.
Ayurveda translates as "The Science
of Life" in Sanskrit and has its roots
in India dating back more than 5,000
years!

For 71 years, Cadila
Pharmaceuticals has been paving
the way with science and
innovations that address the
unmet medical requirements of
the healthcare sector. With the
aim to serve the population that

nspired by nature,
reinforced by science &

believes in the element of traditional
healing, we ventured into an
Ayurveda medicine arm with
establishment of our division
CHEZGREEN that offers high quality
formulation to the community.
Chezgreen division of Cadila,
founded in 2016, currently houses 53
SKUs and 39 brands under its
product umbrella. All of the goods
are produced at Their interaction was
directed towards understanding,
which is cGMP-certified to produce
Ayurveda products. High-quality raw
materials are used in the
manufacturing process, and they are
all obtained from the same source to
ensure uniformity & consistency.

The manufacturing facility is
equipped with innovative
technologies like SMEDDS (self-
micro emulsifying drug delivery
system) which breaks down the
material into nanoparticles for better
binding & absorption. Additionally,
AWOE technology enables maximum
extraction, avoids degradation of
active ingredients & optimum
absorption. The entire manufacturing
process is automated. All the
products are preservative-free with
zero / minimal side effects.

Our Ayurveda products are currently
available pan India with footsteps in
international markets also. We offer
solutions in the therapies like oral
care, skin care, gastro care,
musculoskeletal care, hair care, liver
care capturing the market share

step by step.

What lies for us in the future?
Looking forward, the Indian
traditional medicine market is
projected to reach INR 1,536.9
billion by 2027, exhibiting a CAGR of

Chezgreen

teatthy
Natural

19.78% during 2022-2027. A key factor
driving the Indian Ayurveda products
market is increasing popularity of natural
and organic medicines and their benefits
among the consumers. Factors such as
rising health concerns and awareness on
the side-effects of western medicines is
further driving the consumer preference
for Ayurveda products in the country.

To encapsulate this generous market &
growth opportunity, Chezgreen division is
putting continuous rigorous effort in R &
D and new product development. In just
nearby future we will add many new
feathers to our cap by introducing
products in therapies like weight
management, anti-hypertensive, anti-
stress, baby care, anti-dengue & urinary
tract infections. The division plans to
capture the market with a 360-degree
approach ensuring the right product mix
of over-the-counter drugs and prescription
drugs hooking the shelf space in modern
trade, e-commerce & hospitals.

With a firm vision and commitment of
serving the community with best quality
Ayurveda products, Chezgreen division is
walking the right path taking us one step
closer to a healthier and happier society.




Brand Bazaar

Supraplase

upraplase Tenecteplase 40 mg

Injection, the Superior t-PA is
the “clot buster” brand from
Cadila House, which promises to
provide responsive patient care in
cardiac emergencies. Supraplase,
since introduction in 2022 has
been reaching to various parts of
India to add new life to the
patient’s well-being.
Thrombolytic drugs or “clot
busters” are plasminogen
activators that initiate
thrombolysis, which leads to
restoration of coronary blood flow
limits infarct size and improves
heart function and survival.

About the Brand

Launched in 2022, Supraplase
with Tenecteplase 40 mg injection
, the Superior t-PA has been
providing strong support as a
medication for Non-ST Elevation
Myocardial Infarction (NSTEMI) i.e.
heart attack patients. Supraplase
administered as an intravenous
bolus without the need for a 1-
hour infusion unlike other
fibrinolytic agents, makes it
superior choice for rapid treatment
in thrombolysis.

The brand is valued at Rs 3 Crs
since launch in Voltacare Critical
Care portfolio and has been
adding value in 28.3Crs
Tenecteplase injection market.

Uses and Importance
Myocardial Infarction (Heart
Attack) lead to numerous hospital
admissions each year and is a
leading cause of death.
Antithrombotic therapies are a
cornerstone in the immediate and
long-term management in reducing
the risk of myocardial infarction
(MI) and death in both medically
and invasively managed patients.

Supraplase

Primary PCl is the gold standard of
reperfusion treatment for ST
Elevation Myocardial Infarction
(STEMI) cases if conducted in less
than 120 minutes. In absence of
such situation, thrombolysis is to
performed with a thrombolytic
agent as soon as possible within
10 min from STEMI diagnosis.
Post-administration, the patient is
transferred to PCl-capable centre
for subsequent therapy.

In India, the median time from
onset of symptoms to hospital
arrival is 300 minutes in patients
with STEMI.Only 5% of them
utilize ambulances with majority
utilizing private transportation to
reach hospitals, leading to delay
causing patient death. In such
conditions, thrombolysis with t-PA
is the first choice by medical
practitioners to increase patient’s
survival chances.

Supraplase with Tenecteplase
(TNKase) is the first thrombolytic
that can be administered over five

seconds in a single dose, offering
fastest administration of a
thrombolytic agent. With the onset
of Myocardial Infarction symptoms
i.e. chest pain or discomfort;
shortness of breath; pain or
discomfort in the jaw, neck, back,
arm, or shoulder. Supraplase with
Tenecteplase 40 mg injection is
administered.

Effectiveness and
Efficacy

Supraplase with Tenecteplase
(TNKase) is the first thrombolytic
that can be administered over five
seconds in a single dose, offering
fastest administration of a
thrombolytic to date in the
treatment of STEMI. TNKase in
Supraplase is a bioengineered
variant of Alteplase, which is a
recombinant DNA-derived version
of naturally occurring tissue
plasminogen activator (t-PA).
TNKase is constructed with amino
acid substitutions at three sites
(the letters T, N and K represent
the three regions changed from
the natural t-PA protein.



Brand Bazaar

Tenecteplase has high fibrin
specificity as compared to
Alteplase and Reteplase i.e the
earlier t-PA variants leading to
reduced cerebral bleeding risk
when used to treat STEMI cases.

Among the t-PA generations,
Tenecteplase in Supraplase is the
latest generation t-PA offering its
benefits for extended treatment
period due to longer half life as
compared to others.

Supraplase is administered
on basis of body weight
with minimal drug
interactions with co-
therapies.

About NSTEMI

A quarter of all deaths in India are
attributed to cardiovascular
disease (CVD) and Ml/heart attack
is the most common acute
coronary syndrome presentation
with a significant delay in seeking
health support, only half of them
received thrombolysis.

A non-ST-elevation myocardial
infarction is a type of heart attack
that happens when a part of your
heart fails to receive oxygen.
Unlike an ST-elevation myocardial
infarction (STEMI heart attack)
,NSTEMI doesn’t cause a very
specific, recognizable change to
heart's electrical activity, thus is
life-threatening medical
emergency and needs care
immediately.

The symptoms include chest pain
(angina), feeling short of breath,
stomach discomfort or pain (may
feel like indigestion or
heartburn).heart palpitations (the
unpleasant feeling of own
heartbeat), feeling lightheaded,
dizzy or passing out.

Supraplase

> vital sta; A

Supraplase

Parent Brand

Molecule Tenecteplase 40 mg Injection
Family The drug is currently available in the
market as Supraplase 40 mg Injectable
Composition Tenecteplase (Lyophilized Powder
Vial in Kit)
Form Injectable

Brand Positioning | The Superior t-PA

Indication In STEMI Patients

Target Audience Cardiologist, Interventional Cardiologists

Claim to Fame The Superior t-PA administered over 5-10
seconds in single dose with reduced
risk of bleeding complications in

STEMI treatment

Increased cholesterol, coronary
embolism i.e blood clot stuck in
heart arteries, spasm in muscle
lining of the arteries of heart are
the direct causes; whereas
hypertension, narrowing of aortic
valves, fast heart rate are the
indirect causes.

Without a steady supply of blood,
a complication called ischemia
occurs leading to death of heart
muscle Unlike other muscles,
your heart muscle can't
regenerate or regrow. That
means the damage will be
permanent without quick
restoration of blood flow.
Per cutaneous
intervention (PCl),
Coronary Artery Bypass
Graft (CABG) and
Medications are the
treatment approaches
to avoid NSTEMI in
patients.

Maintaining a healthy
weight, eating a
balanced diet, staying

physically active (at least 150
minutes per week of moderate-
intensity exercise) as well as
managing previously detected
health conditions always remain
helpful in preventing a heart
attack.
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Ranitidine in
Acldity & assoclated
_ifestyle disorders

In today’s day & age, where dietary choices are
poor, and aren’t met, sleep deprivation is
common, there is little to no exercise and stress
accompanies you from your personal space to
your office and beyond, Acidity and associated
lifestyle disorders shouldn’t come as a surprise!

We've all had Acid Reflux
or Acidity at some point in
our lives, but have you ever
considered what happens
during an Acid Reflux or
Acidity?

Acidity is a condition in which the
stomach secretes too much acid,
which travels up the oesophagus
and causes the unpleasant chest
pain we refer to as a "Heartburn."
But why does the stomach
produce excessive amounts of
acid, and where does it come
from? Well, there are several
causes but the one within our
control is our Lifestyle.

Lifestyle changes, in my opinion,
should be the first line of
treatment for acidity and related
problems. Otherwise, the pain and
suffering may be relieved
temporarily by medication, but
they will return, rendering the
medication ineffective.

Acidity can be a painful experience
in itself and its severity differs
based on how an individual

manages it. If it worsens, it
becomes Gastroesophageal Reflux
Disease (GERD). In GERD, the
backflow of stomach acid occurs
chronically i.e. repeatedly flows
back into the tube connecting your
mouth and stomach (esophagus).
This backwash (acid reflux) can
irritate the lining of your esophagus
and causes damage to the body
over time.

Today, a variety of conventional and
alternative medical therapies are
prescribed or even self-prescribed
for the treatment of GERD and acid
reflux. Within conventional
medicine and particularly within
Allopathy, it is common to prescribe
antacids, proton pump inhibitors
(PPIs), and H2 blockers, or their
combination in some format.

Most of the times, people are not
aware of the differences between
an Antacid, PPl and an H2 Blocker.
Even though they work on a
common set of problems, are
usually taken together, they are
remarkably different -

Dr. V.G. Mohan

M.D., D.M.(Gastro), FRCP(E), FCCP, FSGEI
FICP, FASGE

Gastroenterologist, Hepatologist
Founder & Chairman, VGM Gastro Centre,
Coimbatore
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